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ALETTER TO STUDENTS

- Prof. Francis Blasco

- Dean of the Commerce and Tourism Faculty of
Complutense University

- Professor of the Area of Marketing.
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Welcome to the Master in Marketing Management. For me, itis a pleasure to lead
this highly specialized project that we offer from the Complutense University where
we have extensive experience in teaching Marketing, in all its aspects, Strategic
Marketing, Operational Marketing and Digital Marketing.

| am sure that it will be an enriching and exciting experience for you who will have
the opportunity to acquire global knowledge, both theoretical and practical, about
Marketing Management, which will lead you to be able to succeed in highly competi—
tive and specialized markets.

Marketing is one of the most important functions in all types of companies around
the world that allows us to have consumers who are loyal to our brand and who
become our best ambassadors. This program will get you to know and be able to

handle the best tools to achieve successfully these goals.
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RANKING AND ACCREDITATION
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https://www.topuniversities.com/university-rankings/world-university-rankings/2020
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PROGRAMME ADVANTAGES
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ELITE ALUMNI
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Mario Vargas Llosa
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Vicente Aleixandre
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COURSE CONTENT AND COMMENT
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Compulsory course

Strategic Marketing

Digital Marketing

Operational Marketing

Consumer Product Marketing

Services Marketing

Marketing Intelligence

TFM



NO.

08

09

10

11

12

13

14

15

16

17

18

19

20

2

—

22

*PRRIERESREFIRTWINESFERFIREZBEE, BERBERUFRERRENRIELHNE.

JEIEIR

AR

EAETE

BIRE¥E

WsEl

mEEE

A HEETE

IR ETE

Elective course

Statistics

Enterprise Change Management

Investment

Macro—economy

Corporate Governance

Corporate Finance

Crisis Management

Business Model

Business Ethics

Leadership

Managerial Economics

Financial Management

Project Management

Strategic Management

Strategic Management
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TEACHING PROFESSORS

Maria Francisca Blasco Lopez
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Miguel Houghton
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ADMISSION GUIDANCE
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ALUMNI ASSOCIATION
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STUDENT ACTIVITY EVALUATION
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TEACHING CHARACTERISTICS
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